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Abstract 

 

 
Many companies turned to credit purchase business. Among those are car agents. 

Although there is a risk in such deals, but it is better than piling up goods which 

encounter losses. Thus, the credit scoring systems appeared to help in limiting the 

risks originating from credits. 

 

Credit scoring is a method by which every applicant is scored depending on a set of 

features and attributes he posses. This score is derived from the behavior of old 

applicants having similar attributes. Recently, Neural Networks were involved in this 

issue to give precise weight for each value of different factors (features) used in the 

modeling process. Many software programs are available in the market for modeling 

the credit scoring problem such as NeuroSolution, which is used in this research. 

 

This research applies NN models for the credit scoring problem in car purchasing 

using data obtained from a local car agent. The most difficult stage in this research 

was the data collection phase. Most companies consider their data as confidential. At 

the same time, the data available is not sufficient because many important factors are 

not included in the application forms. The research used four NN models suggested 

by previous researchers in the same field. The most appropriate NN model was the 

Radial Basis Function (RBF). The results show slight improvement to the current 

system obtained by the company. The modest performance of the model may be 

referred to the insufficiency of data size and the unavailability of some important 

factors which are usually considered in the credit scoring problem. This necessitates 

further research on the issue and points out the need for paying more attention to the 

documentation of features and behavior of past customers, in order for the company to 

limit the risk of granting credit for unworthy applicants. 


